
www.cohlmiamarket ing.com

Strategy
empowers marketing.



Differentiate
your brand.

B R A N D I N G
I T ’ S  A  P A T H  T O  I N G E N U I T Y ,  A

M E A N S  T O  T H E  E X T R A O R D I N A R Y.

S T R A T E G Y  H E L P S  U S  A N T I C I P A T E

N E E D S ,  D E L I V E R  P O S I T I V E

O U T C O M E S ,  A V E R T  D I S A S T E R S ,

A N D  S P E A K  W I T H  R E L E VA N C E .  A T

C O H L M I A  M A R K E T I N G ,  W E  B R I N G

C L A R I T Y  A N D  P U R P O S E  T O  B R A N D

D E V E L O P M E N T ,  C O M M U N I C A T I O N ,

C R E A T I V E  E X E C U T I O N  A N D

M U L T I M E D I A  P L A N N I N G .  
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Deliver
impact.

O U T D O O R / S I G N A G E

Create
a connection.

P R I N T

43
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Invite
contact.

N O N - T R A D I T I O N A L  &  O N L I N E

Motivate
action.

V I D E O / B R O A D C A S T

65

KANZA Bank Television Commercial

Catholic Diocese of Wichita 
TOGETHER Video Appeal

Farha’s Carpet & Building Supply
Television Billboard

Wichita Technical Institute Forward Motion
Television Campaign
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Deliver
an audience.

M E D I A  P L A N N I N G  &  P L A C E M E N T

E V E N T  P L A N N I N G

• Wichita Technical Institute/WTI (4 markets)
• KANZA Bank
• Simpson & Associates
• Cohlmia Eye Care
• OneSource Technology

Promote
credibility.

P U B L I C  R E L A T I O N S

87

Wichita Eagle • November 16, 2007

Wichita Eagle • May 21, 2009

Wichita Eagle • January 13, 2011

Wichita Eagle • September 18, 2009

Wichita Business Journal • September 11, 2009
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Who
we are.

• 20 years in agency account service & management
• 10 years in corporate marketing
• Wichita Metro Chamber Leadership Wichita 1998
• Accredited by the Public Relations Society of America

• 10 years in agency account service
• 3 years in corporate marketing and fundraising
• Wichita Business Journal 40 Under 40 2010

• Multidisciplinary approach to media planning
• Skilled at buying throughout Kansas, Oklahoma,

Arkansas & Colorado
• Franchise marketing experience throughout the U.S.

Carol A. Skaff, APR
President/Owner

Ginger Ellis
Account Manager

Lacy Williams
Media Director 

From left: Ginger Ellis, Lacy Williams, Carol Skaff

Capabilities.

S T R A T E G I C  P L A N N I N G .  

M A R K E T I N G  C O M M U N I C A T I O N .  

B R A N D I N G / D E S I G N .

C O P Y W R I T I N G .  

M E D I A  P L A N N I N G  &  P L A C E M E N T .  

M E D I A  R E L A T I O N S .  

P U B L I C  R E L A T I O N S / P U B L I C I T Y .  

R A D I O  D E V E L O P M E N T .  

T E L E V I S I O N / V I D E O  D E V E L O P M E N T .  

M E D I A  T R A I N I N G .  

C R I S I S  C O M M U N I C A T I O N  &  I S S U E S

M A N A G E M E N T .  

W E B  S I T E  D E V E L O P M E N T .  

D I G I T A L ,  O N L I N E  &  S O C I A L  M E D I A

D E V E L O P M E N T .  

E V E N T  D E V E L O P M E N T  &

M A N A G E M E N T .

R E S E A R C H  &  M E A S U R E M E N T .  
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